














) NPE 2009

— meeting place for
plastics innovation

By James Hilton

Bringing the automotive industry together to discuss business issues, and consider the way forward at this crucial time is
the triennial international plastics showcase (NPE2009). The event will see tens of thousands of professionals in one place,
representing the entire plastics value chain and its related industries. The show, produced by the Society of the Plastics

Industry (SPI) will be held at Chicago’s McCormick Place between June 22 and June 26.

Founded in 1937, SPI is the plastics industry trade association
representing the third largest manufacturing industry in the United
States. SPI's member companies represent the entire plastics
industry supply chain, including processors, machinery and
equipment manufacturers and raw materials suppli-
ers. The U.S. plastics industry employs 1.1 million

“NPE2009 will be
a necessary
investment for
companies that
need solutions
for coping with

today’s rough

workers and provides nearly US $374 billion in an-
nual shipments

NPE2009 will include seven other conferences, one of
which is an SPI-organized educational program called “The Busi-
ness of Plastics.” The program comprises 90 presentations that
address marketing, human capital management, finance, environ-
mental issues, regulation, global economic trends, and other mat-
ters of strategic importance to business management.

In addition there will be a number of co-located events produced
by other organizations. One is the Society of Plastics Engineers’
ANTEC 2009, the world’s largest plastics technical conference,
and another is Gardner Publications’ MoldMaking Expo 2009
show and conference. The inaugural Time Compression Expo (TCE)
will also be taking place. It is targeted at rapid product develop-
ment industry professionals to educate them about established and

emerging processes and technologies in the areas of design, soft-

ware, prototyping, tooling and direct manufacturing to help reduce
time to market.

Still another co-located event at NPE2009 will be Coatings

for Plastics, a conference produced by the Federa-

tion of Societies for Coatings Technology (FSCT)

times and
emerging from
them stronger
and more
competitive.”

William R. Carteaux, president
and CEO of the Society of the
Plastics Industry.

for professionals who specify and use coatings on

plastics, as well as coating manufacturers and raw

material suppliers. Also co-located with NPE2009 will be a

Latin American plastics conference, produced by B2B Portales,

Inc.’s Tecnologia del Plastico and Conversidon magazines and con-
ducted entirely in Spanish.

NPE2009 expects to attract around 2,000 companies that
will exhibit at the show and will cover an area of a million square
feet. More than a third of the exhibitors will come from outside
the United States and around 75,000 plastics professionals from
120 countries are expected to attend. Another first for NPE is the
debut International Plastics Design Competition for designers and
manufacturers of components and finished products.

A highlight of NPE2009 is expected to be the Emerging Tech-
nologies Pavilion. The pavilion, with its platinum sponsor DuPont,
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will be a new type of multi-exhibitor pavilion that will present the
latest developments in four emerging technologies that are already
helping to determine the future, not just of the plastics industry but
of the world’s economy and environment, says SPI. These four ar-
eas include sustainability, bioplastics, nanotechnology, and energy
— with the latter comprising conservation and alternate sources.
The pavilion will have exhibits by companies, government agen-
cies, and research consortia.

“The Emerging Technologies Pavilion will represent in con-
centrated form many developments that will be on display or in
discussion throughout NPE2009 and about which many plastics
professionals feel a pressing need to be aware of. NPE2009 will
be remembered for the introduction of new bioplastic and nano-
composite materials, new ways for plastics to help reduce our de-
pendence on fossil fuels, and innovative approaches to the many
issues summed up by the concept of sustainability,” says William
R. Carteaux, president and CEO of SPI.

“At a time of economic challenge, when
business activity has slowed in many

sectors, NPE2009 will be a place where

doing business is the order of the day.

There will be activity everywhere.”

William R. Carteaux, president and CEO of the Society of
the Plastics Industry.

Automotive Industries (Al) asked Carteaux what the
benefits of co-locating multiple events and conferences
within NPE2009 are.

The purpose of co-location is to give visitors more
value in attending the event by offering them more to learn and
discover. They pay the same transportation and hotel costs for a
number of co-located events as they do for only one. In this dif-
ficult economic time, adding value to events is important.

Al: What are some of the synergies between the events?

There is enormous scope for synergy among the
many co-located events at NPE2009. For starters, on our NPE
website at www.npe.org we provide registered visitors with elec-
tronic planning tools to help each person right-size the show and
make the most of his or her time in Chicago. When they get to
McCormick Place, they will be able to use special kiosks (or their

laptops) to log in and update their booth-visit and event plans as
they change. Our planning tool enables the automotive visitor to
assemble a multifaceted program, richer in content and scope
than if he or she had gone to a single trade show.

At NPE2009 itself, SPI will carry this idea of synergy even
further by providing information linking specific conference pre-
sentations to relevant exhibits on the show floor. In this way,
there will be a marriage of the research or technical realm and
the commercial realm.

Al: Do you think enthusiasm will be dampened by the
economic slowdown? Or is the show even more relevant
now to professionals in the plastics industry?

Taking part in an event as rich in content and broad
in scope as NPE2009 will be a necessary investment for compa-
nies that need solutions for coping with today’s rough times and
emerging from them stronger and more competitive. Quite simply,
we need an event like NPE2009 to bring the industry together and
catalyze business.

Al: Tell us about the emerging technologies pavilion and
what people can expect to see there.

Carteaux: SPI has dedicated a multi-exhibitor pavilion in the
West Hall of McCormick Place for these emerging technologies.
With DuPont as the exclusive Platinum sponsor and Dow as a
Gold sponsor, the Emerging Technologies Pavilion will have four
sectors, including Sustainability (anchored by the U.S. Environ-
mental Protection Agency), Bioplastics (the U.S. Dept. of Agri-
culture’s Office of Technology Transfer), Energy (the U.S. Dept. of
Energy’s Office of Energy Efficiency and Renewable Energy), and
Nanotechnology (the Center for Multifunctional Polymer Nanoma-
terials and Devices).

The Emerging Technologies Pavilion will present, in concen-
trated form, concepts and technologies certain to play dominant
roles throughout NPE2009. While the automotive industry has
cause to be interested in sustainability and bioplastics, let’s con-
sider the other two sectors represented in the Pavilion, energy
and nanotechnology.

Al: Explain this year’s theme for NPE2009 - It’s All About
Business. Why is this relevant today and how is the theme
going to impact the exhibition?

At a time of economic challenge, when business
activity has slowed in many sectors, NPE2009 will be a place
where doing business is the order of the day. There will be activity
everywhere. Where else can you encounter all of the people and
resources important for seeing your company through these times
and emerging competitive? NPE2009 means buying one airline
ticket to see the entire supply chain. You can meet with supplier
executives, R&D personnel, engineers, product managers, and
marketing people from each company relevant to your business -
then walk a short distance for comparison shopping. [
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Clean

manufacturing and
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Ensuring cleanliness throughout the manufacturing and maintenance processes is
a fresh focus as manufacturers look at reducing costs, as well as risks to reputation
through failures caused by dirt.

“Demand for solutions and information resulting
from ever stricter cleanliness requirements will
increase in practically all sectors all over the
world,” says Hartmut Herdin, Managing Director

“Demand for solutions and infor-
mation resulting from ever stricter
cleanliness requirements will increase
in practically all sectors all over the
world,” says Hartmut Herdin, Manag-
ing Director of fairXperts, organizers of
parts2clean 2009. Now in its seventh
year, the parts2clean expo in Stuttgart,
Germany, continues to grow. Visitors
grew by 18% to 4,482 from 37 coun-
tries, and exhibitors by 16% to 244 from
13 countries between 2007 and 2008.

“parts2clean is the world’s most
important trade fair for us. We haven't
been able to establish this many high
quality contacts at any other event”, says
Claudia Denniger, marketing director at
Dirr Ecoclean. Serge Tuerlings, European
Technical Manager for Kyzen, adds “We're
an American company and we recently
opened a plant in Belgium. Not only were
we able to establish lots of top quality con-
tacts with users in the metalworking and
optics engineering sectors at parts2clean,
we also hooked up with manufacturers of
cleaning systems. In addition, we found
representatives for our products.”
Convention

An international convention will take
place as part of parts2clean 2009 under the
banner of: Worldwide Requirements, Tech-
nologies and Markets. “The convention will
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of fairXperts, organizers of parts2clean 2009.

There’s lots of opportunity to
network at parts2clean.

explore how cleaning tasks are handled in
different countries and continents, provid-
ing suppliers and users of cleaning equip-
ment with valuable knowledge for penetrat-
ing new markets”, says Herdin.
COROSAVE

The first international trade fair for cor-
rosion protection, preservation and pack-
aging called — COROSAVE - runs concur-
rently with parts2clean 2009. “Corrosion
protection has become significantly more
important in recent years. This is because
active surfaces are often exposed after de-
greasing, as well as during or after machin-
ing. Corrosion protection is also a decisive

quality factor where warehousing and
shipping are concerned. Visitors will be
able to gather information about parts
cleaning, corrosion protection and pres-
ervation at a single fair,” say organizers
fairXperts.

Automotive Industries (Al) asked
Herdin how important parts2clean
was for the auto industry.

There’s hardly another in-
dustry sector where cleanliness require-
ments are as strict as in the automotive
industry. Even minimal residual con-
tamination, for example in fuel injection
nozzles or in the airbag system, may
impair, or even cause complete failure. Not
infrequently, this results in expensive recalls
which damage the company’s corporate
image as well. On the other hand, parts
cleaning results in costs which are often
unknown, despite immense price pressure
in the automobile industry. A well thought
out cleaning concept matched to actual
requirements can contribute to cost reduc-
tions and at the same time improve quality.

Al: With ISO-DIS 16232 (VDA 19) the
automotive industry has established a
quality assurance guideline for techni-
cal cleanliness. How significant was
this move?

It was very significant, because
precisely defined residual contamination p
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RIGHT: Discussing the finer
points of cleaning technology at
parts2clean 2008.

BOTTOM RIGHT: Clean components
and technology on show.

requirements have to be fulfiled for a con-
tinuously growing number of parts in the
automotive industry. Thanks to the introduc-
tion of ISO-DIS 16232, volumes 1 through
10 (VDA 19), “Road vehicles — Cleanliness
of components of fluid circuits”, comprehen-
sive standards regarding procedures and
methods for inspecting particulate cleanli-
ness have been defined for the first time. The
objective of these directives is to be able to
evaluate and compare the technical cleanli-
ness of a part by means of clear-cut, unam-
biguously described processes for particle
extraction and analysis. The test procedures
are intended to substantiate residual par-
ticulate contamination, above all in order to
detect so-called killer particles. Information
and equipment for the execution of cleanli-
ness inspection in accordance with ISO-DIS
16232 is, of course, also part of the spec-
trum of offerings presented at parts2clean.

Al: Which goals are you pursuing by
means of the convention for “World-
wide Requirements, Technologies and
Markets?”

Parts have to be manufac-
tured today to a nearly identical quality
standard all over the world. As a result,
the requirements are also identical for the
parts cleaning step. For users of industrial
cleaning technology, knowing how to ful-
fill the specified requirements efficiently is
thus decisive for the company’s competi-
tive edge. This issue will be covered by the
convention. On the other hand, it’s impor-
tant for suppliers of cleaning equipment to
know which requirements are stipulated in
other countries, in order to be able to suc-
cessfully penetrate new markets.

Al: What prompted the decision to
hold an exhibition on corrosion preven-
tion concurrently to parts2clean 2009?
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It's not enough to fuffill the
required degree of cleanliness within the
cleaning process, the parts have to be deliv-
ered to the customer and assembled at his
facility in this quality as well. Corresponding
corrosion protection or preservation mea-
sures, as well as suitable packaging, are
required during and usually after cleaning.
It was thus entirely logical to incorporate a
technical trade fair dealing with this topic
into parts2clean. This makes it easy for
visitors to find out how they can achieve the
specified cleanliness requirements for the
parts on the one hand and, on the other,
how they can deliver them to the customer.

Al: How do you think holding
parts2clean and COROSAVE will help
industries - especially the automotive
industry?

parts2clean and COROSAVE
provide solutions for a great variety of in-

dustry sectors, in particular the automotive
industry, so that scrap, rework, malfunction-
ing and failure in the field can be prevented
by means of efficient cleaning and effective
corrosion protection. In the end, this leads
to greater economy within the production
process, and improved product quality.
Al: What solutions will COROSAVE
have for the automotive industry?
COROSAVE will showcase a
complete range of offerings for efficient cor-
rosion protection. This includes media, pro-
cesses and equipment for corrosion protec-
tion and preservation, corrosion protection
packaging, services for protecting surfaces
against corrosion, measuring, test and anal-
ysis systems, services from the fields of test
technology such as salt spray testing and
environmental tests, science and research,
technical literature, training and vocational
education, as well as trade associations. [
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GENTLEMEN,
SPLIT YOUR
ENGINES.

B SCUDERI
md ENGINE

The Internal Combustion Engine’s New Era Has Arrived
Come See the First Prototype of the Scuderi Split-Cycle Engine
SAE World Congress, Detroit — April 20 - 23 — Booth #837

www.scuderigroup.com




